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overview of all payment transactions.
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with personalised, relevant offers as

Seamless integration

and fewer manual processes.

We want to use new technology to create a seamless integration between our
booking service and POS system. Ultimately, our goal is to improve the customer
journey. With more than five different touch points per customer, we can now
collect all of our hundreds of millions of customer transitions into one system.
Furthermore, we now have a portable cross-device all-in-one solution with
access to all current and future payment methods,” says Xavier Kemp,
Director - Tribe Lead Passenger at DFDS.
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Converting data into insights.
moving forward,” says Neil Browning

Facts
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DFDS’ new payment sulution.

because of its scale and the pre-

“DFDS could become the new standard

DFDS started implementing the omni-channel solution in 2018 and expects

liminary results, but also because it

to reach full integration in 2020.

applies to companies outside of the

DFDS has 24/7 access to AltaPay’s support for smooth dialogue with
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experience wherever and whenever a

Partnerships at AltaPay, DFDS is

payments are handled swiftly,
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companies.

improve the customer experience

Benefits

Payments less complicated.
Since teaming up with AltaPay and LS Retail, we have eliminated many
unnecessary manual processes in our finance and IT departments.
This means that it now takes just two employees to oversee all of our
transactions because the platform has become so transparent and agile.
We are already seeing significant operational savings on transactions,
both online and in our stores, and we are very much looking forward to
enjoying the full benefits once we reach full integration in 2020.” says
Xavier Kemp, Director - Tribe Lead Passenger at DFDS.

ability to provide better customer

DFDS CAN NOW
INTELLIGENTLY ASSIST
PASSENGERS PRIOR
TO THEIR DEPARTURE
WITH PERSONALIZED,
RELEVANT OFFERS.

